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BY JOANNE TIMMINS
March is Women's

History Month
This month is Women's

HistoryMonth. ComPris-
ing a bit more than 50 o/o

of the population, women
have uttered many words
of wisdom but the words
qudted in this article seem
especially relevant to those
of us who do the work of
TNCAP, a community coali-
tion dedicated to prevent-
ing underage substance use
and abuse. Do you recog-
nize any of the 3 quotes in
this article? Answers are
provided at the end.

l."Nothing can be done
without hope and confi-
dence. "

When you think about it,
mountains have been moved
by a combination of confl-
dence and hope. People have
righted wrongs, achieved
goals and persevered in the
face of daunting odds with
generous helpings of confl-
dence and hope. Those ofus
in substance abuse preven-
tion have seen the wonders
that can be worked when
people commit themselves
to creating healthier, safer
communities by tackling
the thorny issues ofunder-

age drinking and drugging.
Since 1998, the Throggs
Neck Community Action
Partnership has been meet-
ing to steadily build suP-
port and consensus among
community residents, edu-
cators, faith groups, law en-
forcement, merchants, & lo-
cal legislators on how best
to safeguard our youths'fu-

ture by promoting an anti-
drug message.

2. "Energy rightly ap-
plied can accomplish any-
thing."

TNCAP needs to ac-
knowledge the contribu-
tions of all of our members,
whose energy, confidence
and hope has led us to ac-
complish so much ! Our col-
laborationwith the 4SthPre'
cinct through the years has
been especially meaning-
ful. Their responsiveness
to community concerns has
led to increased "hot spot"
checks for teenage drink-
ing, DWI checkpoints, and
compliance checks of busi-
nesses to ensure that theY
are not selling alcohol to
under-2l year olds.

Local merchants at-
tend our Alcohol Train-
ing Awareness Program
to help them comply with
the laws and regulations of
New York State in selling
alcohol. Our attendees have
consistently told us that
they find the training to be
helpful & informative . Our
reputation as a provider of
this merchant training is
expanding beyond the bor-
ders of the Bronx ! Forthis,
we have to acknowledge the
consistent support and in-

volvement of CB #10 in Pro'
moting this program.

Our Parent Coordinators
are tireless in their dedica-
tion and efforts to sPread
the prevention message to
the students and their fami-
lies. Talk about energy! Our
Annual Poster Campaign
is soon to be underway in
area middle schools, thanks
in large part to them. Our
message this year is, "The
Risk is Real. I Make Good
Choices about Pedestrian
Safety." As you know, the
Mayor of New York City has
identified pedestrian safety
as one of his important
initiatives and we here in
Throggs Neck stand readY
to do our part I Soon You
will see the children's post-

ers in local store windows.
Please be sure to take a look
and to thank the merchant
for his community-mintled-
ness in allowing the Poster
to be hung. Senator Jeff
Klein's generous donation
of the posters must also.be
acknowledged.

3. "The most effective
way to do it is to do it."

Ifyou've ever seen one of
our Bottle Tags gracing the
neck of a bottle of beer, You
can thank Lehman High
School and Preston High

School students. These
kids have periodically vol'
unteered to go into local
stores to tag bottles with a
message to adults that saYs,

"Teach your teen to think,
not drink." These tags
serve as a reminder to over
21-year olds and to parents
that it is both illegal and
unsafe to provide alcohol **
to minors. These young stu-
dents, full of optimism and
hope for their future, de-
serve accolades for setting
a great example to their
peers and the communitY-
at-large.

We could go on (and we
will in future columns) to
highlight the determined
participation of our mem-
bers to make a difference
by getting things done. Our
members volunteer their
time, share their resources,
offer meeting space accom'
modations, & wear down
their shoe leather to get

our message out to all. The. i
future is looking good, and
we're helping to make it
happen.

As always, your feed-
back is welcomed at itlm'
mins@adapp.org.

Answers: 1. Helen Keller
2. Nelly Bly 3. Amelia Ear-
hart
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Advertise your
Clinicql Studies in

Community newspqpers.
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